
 

 

 

 

 

  

 

 
About Perth Festival   
 
At the edge of Australia, at the edge of the world, our lifestyle, our environment, our history provides us 
with a singularly distinctive outlook on how we celebrate creativity and culture — and embrace the very 
best that humanity has to offer from anywhere on the planet. Every summer since 1953 Perth explodes 
with music, dance, stories, conversations and laughter. Bright and bold and refreshingly down-to-earth, 

our Festival is made for locals — but we invite everyone to jump in, and experience art in a different light. 

We are uniquely placed to celebrate the oldest living culture in the world by championing rich indigenous 
traditions and contemporary arts practice. 

We build a creative community through arts sector development and diverse audience engagement, 
which are the heartbeat of the Festival. We collaborate with local institutions, grass roots arts 
organisations and provide opportunities, skills and jobs for hundreds of people each year. 

This Festival and this city share the most dynamic region in the world, the Indian Ocean Rim and East 
Asian time zone where more than 60% of the world’s population lives. The opportunities for artists, 
producers and presenters to explore creative engagement and international partnerships throughout the 
region are boundless.  

The Festival was born out of the University of Western Australia's annual summer school entertainment 
nights as a “festival for the people” in response to a changing post-war society hunger for cultural 
nourishment.  

Perth Festival now stands as Australia’s premier curated arts festival – and one of the greatest in the 
world – with a diverse program of international artistic excellence that honours the vision of Festival 
founder Prof Fred Alexander: 

 “Keep up your standards and seek the best that is available to you wherever it may be found; but 
don’t allow the Festival to become the exclusive preserve of the ultra-highbrows who might be 
tempted to forget that it is primarily a festival for the people of Perth.” 

 
About the work area  
 

This high-pressure department is responsible for management of the Festival’s brand, audience 
development initiatives, advertising campaigns, box office, strategic communications, digital activities, 
ticketing and customer service. The department develops a broad-ranging marketing strategy and plan 
that strengthens relationships with existing audiences, attracts new audiences and enhances each 
individual’s Festival experience. Maximising the reach and impact of the Festival are our key drivers. 

 

 

 

Position Title: Head of Marketing 

Department Marketing 

Supervisor Title: Executive Director 



 

 

 

 

 

  

 

Organisation chart 
 

 
 

Role statement 
Under the direction of the Executive Director, the Head of Marketing is responsible for strengthening 
Perth Festival’s brand, deepening its relationship with a broad range of audiences, shaping festival 
experiences across both digital and the real world, and evaluating the Festival’s impact. 
 
Key responsibilities 

1. Select, lead and manage the workflow of a team of marketing, ticketing, signage and digital 
professionals and interns. 

2. Plan, develop, execute and evaluate an overarching communications and marketing campaign as well 
as targeted campaigns for individual events. Marketing strategies include but are not limited to print 
publications, social media campaigns, digital content, advertising plans, direct mail and special events. 

3. Implement and manage a customer relationship management strategy with a focus on customer life-
cycle for all Festival stakeholder groups including donors, sponsors, members, ticket-buyers and 
students. 

4. Monitor, evaluate and report on the Festival’s performance against the goals and measures outlined 
in the strategic plan. Evaluate market research and data; draw insights from results to improve 
marketing strategies. 

5. Implement a fixed term contract staff resource structure that best meets the marketing needs for 
articulating the Artistic Director’s vision and each of their individual festival programs.  

6. Train and support marketing staff and implement suitable work-flow disciplines across all Festival 
departments. 

7. Oversee the Festival’s Box Office function including management of ticketing staff, ticketing systems, 
third party ticketing agencies and sales analysis. 

8. Monitor global marketing trends and ensure best practice is adopted across e-communications, SEO, 
social network utilisation, content customisation and website development. 

9. Ensure the Festival’s brand guidelines are followed (both internally and externally) and reviewed as 
necessary. 

10. Manage relevant marketing budgets to ensure administrative requirements are met. 

11. Identify, negotiate and manage all marketing and media partnerships in close consultation with the 
Development department. The department also delivers marketing benefits to sponsors. 

Executive Director 

Head of Marketing 

Contract Marketing, Signage, Ticketing and Digital Team 
 

Marketing Manager 



 

 

 

 

 

  

 

 

12. Outside the department, the position collaborates with Development, Programming, Ticketing, 
Production and Administration departments as well as the Executive. 

13. Any other duties as directed by the Executive Director 

 
Specific work capabilities (selection criteria) 
 

1. Demonstrated experience in strategic development of organisational identity  

2. Experience leading, inspiring and managing a team in a high-pressure environment  

3. Demonstration of a thorough understanding of marketing practices and trends across all current 
and emerging mediums with a focus on emerging marketing and audience engagement 
technologies 

4. Demonstrated capacity to initiate, develop and manage marketing and audience development plans 
in order to develop new markets, achieve sales targets, communicate achievements, and position the 
organisation for success 

5. Experience managing budgets and holding positions with full budgetary responsibility 

6. Demonstrated ability to implement, monitor and evaluate strategic communications strategies 

7. High level attention to detail and follow through with an ability to set priorities and to meet 
deadlines 

 
Application Details 
 
Your application must include the following: 

 A covering letter or statement that clearly demonstrates the extent to which you satisfy the 
selection criteria and the requirements of the position; 

 A curriculum vitae providing personal details, qualifications, and work history; 

 The names and contact details, including email addresses, of three referees who may be contacted 
for a confidential report. Please note that your permission will be sought before referees are 
contacted. 

Please send applications to recruitment@perthfestival.com.au Applications close midnight on the 27th of 
January with interviews scheduled for early February. 
 
We actively strive for diversity in our teams. Qualified applicants are considered for employment without 
regard to age, sex, religion, national origin, sexual orientation, or disability.   
 
If you have any questions regarding this role, please contact Jessica Blackwell – Head of People and 
Culture on 6488 8622. 
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